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Abstract

The purpose of this study was to examine customers of
an emerging spectator sport, Mixed Martial Arts
(MMA). Whereas conventional sport spectator motiva-
tion research has typically examined motivations of
spectators attending established team sports, this study
is distinctive in that it applies motivation research to an
individual sport rather than a team sport and to an
emerging sport rather than a more established sport.
The following ten motives were identified based on a
review of the current literature: drama/eustress, escape,
aesthetics, vicarious achievement, socializing, sport
interest, national pride, economic factor, adoration,
and violence. Participants attended a local amateur
event, held in June 2006, in a mid-sized Midwestern
city. Overall, sport interest and drama were the highest
rated motives. There were gender differences in
motives, with males indicating that sport interest, eco-
nomic, and violence were significantly stronger

motives. Two backward deletion linear regression
analyses indicated that sport interest, vicarious achieve-
ment, and national pride were significant predictors of
media consumption for males, while sport interest and
drama were significant predictors of media consump-
tion for females. 

Introduction

In recent years, a new sport, Mixed Martial Arts
(MMA), has emerged, generating interest from televi-
sion viewers, spectators, and participants around the
world. MMA is a combat sport which combines ele-
ments of various martial arts disciplines such as box-
ing, wrestling, jiu-jitsu, and kickboxing. Combatants
win by either knocking out the opponent, forcing the
opponent to submit, or by judges’ decision. This new
sport has been experiencing exponential growth in
recent years. For example, the leading American MMA
promoter, the Ultimate Fighting Championship
(UFC), presented “UFC: Final Chapter” on October
10th, 2006, which achieved record ratings for Spike TV
and the UFC. This two-hour, live UFC event drew a
3.1 overall rating, while the previous record was a 2.0
overall rating from the live season finale of “The
Ultimate Fighter 3” reality series on June 24th, 2006.
The main event on the card, a fight between Shamrock
and Ortiz, drew 1.6 million viewers in the 18-to-34-
year-old male demographic, which is the primary tar-
get of UFC, while the MLB playoffs between the A’s
and the Tigers on FOX drew only 1.1 million viewers
(UFC, 2006).

Further, UFC television events now draw better cable
ratings in key demographics than NBA, NHL, and
MLB games, and pay-per-view revenues have grown to
levels comparable to major boxing and wrestling
events (Hamilton, 2006; Scelfo, 2006). One can easily
see a dramatic increase in interest for the sport of
MMA by observing not only TV ratings but also atten-
dance at live events throughout the world. Pride
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“The surprising and dramatic increase in interest
for the sport of MMA in the last 10 years raises

several questions for sport managers and
researchers.”


